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“Digital CommanDEOR” Erasmus + #Td%¥ &I "Key Action
2" FATHT &THT SHAT Jig HTAHH AR QT8 | Hug9T ¥
FeATH] AT BIAB T4l g7 fort aifere afeairstan a1 | Digi-
tal CommanDEOR & H&d S3d JaATe®eh! FULTAT IR
T JAEEde  IeEd LRI Afdeiidl  faaRer T
TAR-AR IR T Fgd TR AN qeTHq IR TGS, |
Y TG FTIHA ArIdH ATHER SIEEH AR Feariard
FEATET TPl FEPTIHT FEATT T | T TRATAAT ST
ffedrdr @ered feemdT &Riaa AT faswrer T gar
FEIWTA ATTSITeR! fIaqer T y=R(YER qar T qgdr (DEOR)

Pl UTETR fereTeraT YIea = e a9 qRArS= 1 deiid I
qIfeTeRT AT ISl | FaT #rdeear raefiaar afataf
ifeTes FTAPT XA T AT AATET @od (e ¥ (DEOR)
ANTEed foerer 99 q [ q¥AEed aed =R 0 T
FHFET G AT AT ATIAIEH T Fed T M6 |
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r=D

RS AR AT Fast=r T, faeeraor qfeder Teq rerddr fast
TR AT TATSh] ANSAH! e T ALTHT T @A FHET Gl
AALTF T8 |

ATHRAT AfeTd ITHART FIRTSA

ATYAT ST T AHHT I29d W= T e A= THerg | F9a o ANgus
Jerkinson # Persona Profile (1993) weeayst wmamht gaemes | sraf
F Tk FIHHT T HT [: ARl TATH, T BRATEATS, AT FEPT A&7,
afear, aare sraedret oo ¥ I fafa= BRaTEdrTH a1 S9er SfHEEAT gedrg
RIS faf\a= wceperr afe=ma T8 Tea faeemor 9 g2 Ty |

FAGH IJTHIHRT, IAHP! =T TH TAGCITH [FARHT HATT AF9TF T8, |
SAEET (ARl fafq= eATheed! (e AEa® Wy | AAG@rd fatq=
fazor FeEdeTd Afrd F0H, FAT T STHRRT TFH TUEH! 989 RIS Personna
Profile TS #ed e | SHEEAT fqazorer (it areres s ftggar s, fo
G,SHT, UM, SHIAF SHobld, FEYUEE, SuTH, FAI, daTcrsiieh] JANT Arfe
fafsr=T @Tder Teaewed! qe=e TR AT To31 T IHH! ATATARI IHHT =T qT
FEH! [ATATOT T AYeT qredEepl Ui arstel Digital era AT Hecaqul el &l
| SATSTT ATHITSTeh FASTTerehT T A7 AT fawaer T Fema T T aaferd gd
ATTHT B | ATHITE AATATT ATRAT TS, FLAT FBTXHT BT AT ATHATIN, AT ATATAT
TAR & TUTSH! AT FIAA TR Te=ehl [FHT (IR0 M6 | T9F I ATRAT
ATATIT ATEHAT AT FHEAT TATIAT AT ATHTT Online AT e 2fedr, = ArHmin
gfq TeTerept IfATRAT ¥ 9 ATHRITS TS Ui ATRTor FasTT T Side! FeanT Iar
A e T &7 | A qUISells AThAI AfLld FHEAEH I T FIHerar fesiar
T HEd M6 |

A1 PRATRATI FEATHT F=R 0T, Gfe=me 0T ¥ Iged (HaRer ¥ aidrsia T
START &7 | ATHITSAE FSATel ATRT TR fafT= TR FEATHT -7 ATIATS ARTHT
faoquirer Afaek faeeioor 19 Hed T48 T WATTRA ATHATS IRHETSH T9 HeT T4
|

UTEeh ATAT TRTTehA

YTEd AT TRNEA AP HEAI0 ATHTT STAA FLATH TMed a1 JTARRT T AH
IR TFHR] FHIHATS (AT =T (A0 e, | T GEATehT TqHIT AT,
ATHAT IATEA ¥ A9 AAATIRIR! HeATHA Alddh FOH T Tag T FeaTars
HTEAT I T YATH BTAP] STAATT ¥ ATEI ST AT T4 Aed Tea, | THEH
AT FTATTST g statistics of your social media 39« & |

TG AHRTBAA B ATch AT TTedhel (AT Fazar T qiefeafa T 1 srawamesar s
arepuor ¥ fafae afefeafaan smeaT dar ¥ SmriET S gfatharet faeewor T
ATRAT AT ¥ RIS THATRS IR T [Gia= AT\ JTha GRTa 19 7ed
TEG |




e ATAT ARTHT TR TH qqredt ¥ Al smanes/aewes e T8 =mern
JET 7@ F AR AT QIR FATAHT STUHT AARIHAT B faeergor
ST ATAT(E, HITge a7 @t ey

ATEAH: IR YT T ShHH a7 ToAH] AR HAT B B JTHIH AN
TRy T

qTaEs: AT Atk T {awel Amaedehar, e, fa=r, e T faur, quees T
SYH ATEAT TR |

TPehehl & Y UTeeh a7 STHIThTEITh] TFIh T A~AhATeh! &TUTehl TSI
TR |

ATAATE®. AAHATH] EHT FTARIHET FAl AR FATHA THeE |

g <. Michael’s Journey Map
Ry

Find contact information for an agency or elected official

7 Identifies

Gy Looks | Seeks (T Looks ¢ Seeks
Information Need

Stage of Journey ~ Again Help ~ Again Help

Cl, Looks for Information

Has taxquestions because  Goesto Google  Clicks stresultfor  Goesbackto  Clickson USAgow  CallsJRSat800-  SeesUSAgovs  USAgovagent
Activities  hehiresnewemployees  andsearchesfor  IRS.gov and then Geagle and directoryrecord  B29-1040and ison  BA4-USA-GOVI  tells him to call the
“taxes filing for on"Help and searchesfor “irs.  andseestollfree  holdforanhour  numberandcalls  [RS 21 800.825.
business® Resources" gov phane number” number before hanging up 1040 and he gives
up

q. Al\ ““:2

-Lrh \.gov

(=) S <]

Exdtedtoexpandhis  Hopefulhecanfind  Annoyedatthe  Readytotryagain  Happytofinda  Frustratedatlong  Hapeful again, but  Frustrated because

business butanzlous and  theinformation In amount of phane nurmber wait time and also pessimistic e justwentina
Feelings and nervous about the tax one search information and defeated since he doubts  Ioop. Needs a real
implications confused they czn help solution
- Partnier with related industry (Turbo Tax, HER Block, etc) Hire tax subject matter experts for USA.gov Contact Center
Opportunities for Build Relationship with IRS = ShowIRS Contact Center heldtime on IRS.gov and USA.gav
Improvament +  TRSAPI pull content into the USA.gov Contact Center Warm transfer from USh gov Contact Center ta IRS.

Agents can have access status of refund for customers Add 3 call-Back option on IRS phone line

41 fafa= qeamEear Uedd TR qHIEl 99 FAENT THH el Se9d ATHAT
JAAT FYGOT AF TATAFET ¥ JIATH HITHHRT =4 7 &7 | T qIEd ARl =18
SR ATRAT AT THEEATH! IS FoaR AR FEdRT M6 |

AT UTEFETEHT ARTEAR! AR TATGH! FAARH] HATRA T Hed a5, ATY LTI
A ¥ AT (AT AeraeEre 9res T el Ak G T STEnt g |

RIS qE=TT

THT ATRHAT FRATHN TTEATT TATSH ARATH GRATTH TV AT TS [RATITET al
AT TR ITHEE | T AN

TR |,
T P fe #Er 1 Y T A e,

YT B HTHAT TART g foafy (@R fan Saere faftn) 1 g e

fefsee AR FYWOr TR ATl g7 SMAYTF G | IJITEXUHT ATNT qree Juor T
fefSrea QM (@UTEer T SATHAT AT ATHIET ITAT THTHT TE, TSAH 93T g
FATHA AN TR THEE T TSI Frel gaT Il AR GART THarE | Far fafrer
Ares RTEF ¥y T T 9S4 AESAT TAR IR |

Ifq TR AUA(S Ut (SRl TEANT [ erd I ATHIE d>olTd, Jadrse a1
Y TR |



g favr e @0 ez [ weww e @

) == fre Afera
ATEAT FeaTep! orar arand gree, fom fafear, GIFs e,
fa® ¥ HATCHE AATIT o7 T&T AT THE ATASIAE Gl
Tdg | BT el geedr fafedr T fey It fawaen @ Choose who should see this post in their News Feed. People with specific
RTeTor TS 7 AT AT S SURTET 7 ST uae( interests will be more likely to see this post.

AT Heed Her3Ta] |

B v -

Gender

B /st © i B~

L) e /FRarEerT E Write Note &

@ Support non-profit 4 Tag product

\» Add a milestone [E) Advertise your business

w Elciicil E List
@ BECL) ‘. Get calls More Demographics v

Relationship status
> Add directions

Educational level

ST - |

Who should see this?

AT Afera TeTe T ST TaT FEAEEl drEavaE AU qHEeTs Jiqaed T Aiees; |

v @ TwE Taa @t =1 e a@fadNews Feed targeting) =1 fares m afsqarar @ arw
Anyone on of off Facebook s o . s = s w =t

FHET LT THE T Alebeag, (ST T, WY, AMGAAT, STAMferss ¥ 99 =AhaTd 3=a7,

e @i AT ¥ e ATERED) | ST =TI TLACH AT THE ATEbA TAEH YT & qIAT

oo
“* Only certain people on Facebook

=1+t fore afaa
v o People in News Feed with specific interests and their friends




commandeor

47 posts 74 followers 363 following

Digital CommanDEOR

#digitelling #commandeor #erasmusplus #codecvzwitcodecbelgium #eacea

gt Fwmerdr Instagram Profile smd &% s=r 8% wemmwaras o #fe @
Homepage srhar @ferd awears ATRyia st RIS Hecaqul AfwE Teg | Jich
Te=, fauw ¥ R werafas T dieted sgEantad ¥ aRuTHEEr g | A
TARTHATT TISH] TS 833 TIEATS Bl T 79 AT (0T T Hal dobve AT FIh
g | @ Instagram #r aarger wrer Profile Picture, seet s=amr s
faaRer, qUEE YUUEE ATRAE T BlEvHl AT AFUEF g Sl @S | 3 AU
YT TR ATHAT TSl ATATAEs qAE (R Faara fasiar T Jepeier ATHR Juor Tat
ATIAT FEITH! FHRTHE BT SIS (g, |

T ITATTSIS Foellel ST ATeAIiees Jo97 GATE FART fafr oIoATg AT Fearerr ATaeaeh]
R AT FRMbehl =TT GXT T Afehre | fAfverd gaheadre a9 AeERE fasrcrs I
goor T "column” & FEANT T Fa |

Instagram A1 |EET F990r T&T Hashtag #1 #ecadoer sifae 76w | amAtte Jsareaar
F FHed arhers follow TREH & 3 Arh1 AR q=aTSH |Wiaq atea g T
AT el HTeAw 81 | fafa= Anfaeeer o1 T ATHT® HeATedT Srlgaed! Attt
smarear Hashtag & emn fva smmlt Seies a# 0 =imee wgd Tes |

ATRAT ATHTATEEATS ATehNe IATUR AThAT fASUa 9fe=m #EH Ted T ol AAiesd
JUEHl TgH Afg TEG | ATHAT ATATIAT F, Hbd, @I, AFR T 0 (Asaa deagsedl
THICHE TART qUTSH] TSAATS TRU T FYATHS FTAT e aATSd AEd Tag | TAH
TRT, [heex ¥ 70 96T T STANN g1 943 |

Instagram ArTsie HSTerhT dbl HEcaqul fA9TOAr Al qEET AfAURT AT AR
graTfse Farerar |fder Share T4 dfd=s | st qurgsr Website 7 e Amha i
fosiTameTE TereTHEd TS |
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AALAF T T AT ATATARES TAEA I T{ATHT ATAT &, TF ATATI IR
AT qEE T e PRATEATT @ SSEtaT gy ararEarere faser a1
JUTERT TEAH IATE & L, |

JTER! AHTIIH 989 T IRIT ATHTIE! R &= fear gaarse smaeds
TG | I FooAAH 9 GANTRAT AT TSR TIPS G TR
AT {9 AT BRAT 9faeRar T 9 g | AdS JUTEeT AT
ORI Ifq e fa €Tl | STl TUTgel TgEe |9 T qed TES |

quTEerT e AR Tge 9t e Qi 9fd @9 AT sirdrer e BT
gfathaTe 98T FeTS ST IS | e | @IS T HRT ATHISE
FSATTHT ARGURT ATATIT (AT Safehl =Rt /T Sfae Teeg | 1S Foolrer
s/=n: Facebook / Instagram @1 @¥=m@r § @ AmniEE d@red W
faTor TIRUeT g | T TUEH AHTESATS ATH] THITET FoTqHT @IS
T AT BT gfdear ¥ Eedr dfe 9T a9l A% g9 ATasdsd g |

T I ATHARIT TR &7 T ATHART Se9 T 9 ATHIUTH] A6 I A1
&Il AT THT FAHT ATCHT SR e AT 87 | AT JATEeATS Afeaa
THE T UgHAP] ATATERY SAISH Hed ag | qUTsdl I ATHTUET Fefehel
gfdar ¥ Ifewd! Fewaar wiadl 8 Wi SHHER aged qa ol qaIgaH

FTHTART TR fg T =% I 73 |

FET T AT THIT FT TF dr6AT ot follower & qurgeT amEniEr fRar gfaewar w9
TPl TUSHT I¢9T TPl I &g | AT Gfderaress qurgars fHeey Fa1 Jranf Joor
T, AR A R afg T T ArEaErd drhAr Qe aERerer @it afer e a9
AT AR a2 | AFHT ATHT Il TATEEHT (aedd T Fehe e |

Headlines /firds

e qureE T 6T follower &%l awAT Afed THENT &g | Tleal foe Ta aarsa!
YSTHT ATATs ATHNT T qUTSH] ATl aeHT s e smevs Headlines ¥ Srsrre
ST FrEETs GRT TEE | ameus headline & dE®T page W e IR dig T
AET TG |

e 9 T TRt T AR, AR AT, ¥ feeravTenes T 3eTeRAT ST ged aa
T T B | ATAET AR &l quTee Y& T (qaror dfaep, giqean & e 7 Rremaes
TAT A7 FHATs T ATRAT F ATARST HEdTU AHHHT THHT A=e dATH4d &
AR A T |

AT FooTd (93 FANTA a1 qa1 8% 3Taed g7 s aqisars srevs headline
TAR T AET TS, | &8¢ ATHINAER FooTTAhT ATh~ THIHT 99T TUHr tool g% Iuded
37 | 5% : Hastag, Polls, afa | AT Seamra afe=m #aw @l qurger oo a9
AT TR T FFE | FANT=I tools % Aed quigars Anieh q9wl T JTATaHeA®
TEA TISH! ATT THEAHH TR I K [GUH G, AT TAATE Pl Al SAABRT T HEA
TEG | T TIEATE TATEHT AT THEGHH [ Fad Hed T4, |

Limits of characters ®mezezsr faur

qureer fasi=r T faa=or a1 AAEHT TN g9 AERFT FEATS i quTSR! ATARIET (s
FRF e |
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T ATHINTES FoolTerel ATl Faaaar (Ao TR g7 | O AThel T 2FbT TCTa BT
TR B TAR PN ATATUIT ATRAT AT THETHH GISAI STl (M 5 21 | aaqd
del, feT T afess S qore IWnll Ja% T 99 afga g |

Keywords / wer o=

fefSiea ATl TIR &1 U8l Hedqul acd |l ATATIT JaR &l qursel FIANT I Smest
FIT & | ATERAT AT THEH! Aideh ST AUITHATT qUIee ATHAT ATHMET TANT g
ST FaE ard fod 7 symbols @ fo) = emojis, GIFS 7 e wirT
HTRAT eTeheh] TUEITR] SATITTHT ATHMIT (AHIT TR | T TATSh! ST6T =4 ATRAT LT
qfe=T ¥ HeAHTAAIR AR g7 Teg | JIsd ATHMl 90 JaR &l &9id JeTal qi
TAATETS SER SATSaT qUTsh! ATATI JATS JRUTH A9 Al 57 |

Columns

Fiecieplal ATHTIN TR IT&T TS TAATCHEHATHT hiH AT ATHTIIDT IS AT AT T | STael
TUTEHT AT FTFETHl Aol g GIAhl Agd Ui T, | TXAT AALITH IS ATRHA]
TN Geafedd a1 Aasiieh ¥ ATHERessd! aieHT MYy ARl 9aR T afgHed g7 |

T F "1 AT (AT Fwatea e g A9 A9 G fatae diotaeaed AT, gar
qEafed FHES Trd dar, RIar, Fepia e aerel fauae T STeries aramie  faaa
T g GFS | ST JATES T AT ATATAEEHT Faq: FETHN FH A qd GIETIT
I &I A AT THTS] FdT 9 STTATTHE] 23TSHT AFRICHE T3S ARTS @Il
T AEITF |

FHAd TSl SBAT YEo a7 S9(ehehl &M ATHUUR] AT Hedl T AT A=l AT TR
I AT ATHT TR T &7 |

Interaction

qargst Online wfe=r@er aTeHT ST GRUMET a6 Aol T8 ATadd g | STEehl T
JUIEHN page AT MRUH YdHaT 9& ¥ SR fad qHA (AR &7 qEaeasd 9wy | aE|d
PRaTIfaEar T qUE® a9 Feard dUTedl GeERE! AALATH] ATTAT JTHT BN AT
FHFES | ST TAEHT ATHTIRT TR FGHT TEdNT TEg | BAIT AR ThIeTe T
afeell SUETH qUTE FTTHATHT ANT TAR & ToT &reg | TUTGehl ALATHT ATHITAR Foollel &
HITE BETT FHAT IITRATHT I g ATALAF & T TTSHbT TeA-HITIIAD THIA I a7
TH TS, T A1 AT Afh THRIHE ATTATT APRIHE [ui@T THEATHT AT Tah o
HeH g ATALhb G |

#Hashtags/ =muer ez

Hashtags @mamuraer el =2 a1 a9 &1 S@hl qed B9 SradieHl AUH fafa=
Feramr e8| S AAHAE, TATIRE T AN AFYS qieard anrs THT AT 2l |

Hashtags  =eie 913 #gd Tes; | (AT Feiebel ATHAT SoIUET (A= faeawre qreaget
ARTRROT T gl ST Srigeshl JoTHT i | Hashtags User #ecaqul ATeaH greds, S
TqATE G¥ W S AT THETFH Aladk TIAT ATHAT TIes TATSH AEHES, | TqA TIEH
e fafaer far ¥ Ifeesd SrexaeAr @il IF=l qa T AT FH LG |
TRy Fa1 Hashtags S vzl @ e sreger aisia 1&g |

Hashtag @1 fawiorer aarset @ear a1 Jroaears snfaamerear Jare T are qurser Jird
TIATTFT ATTFAT TESATST HEd 149 | AIITd: A19e) Aeaes ATaRudar: IRmyd gq
ATAYIATHT Y&, XA SREET SraTHEHT BRIE TANT HUHT Bl ¥ T qATEel ATHHTATS el
STHTE TS Zel AT T | FITad Saeare T a1 ATae) aTeaehl TN qarseh! ArariTe
ZHAT Tgd TS TUEH FXATES A GR=d TRTISH HEd TEg, | TARRU TUISHT ATHRITET
foawur faeauueHs T Afde g1 o4 B |
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Actions That Make People Follow a Brand on Social Media
Q2 2016

73.4%

PERCENTAGE OF RESPONSES

I Interested in Their Bl Offered an Incentive I Friends Follow/Like Their

P i Content
roduct/Service B Interested in Their Industry

[ inP i
nterested in Promotions BN To Communicate With

Bl They’re Entertaining Brand

sproutsocial sproutsocial.com/index

14 15



Create post @0 Live @ Event | #f Offer ¥ Job

Facebook allows a wide range of content: you can publish text, links,

images, GIFs, videos, photo albums, and even make polls and organize

events. Being the most common social media worldwide, Facebook

gives you to possibility to reach many different types of people, but

the competition to get a place in your audiences’ News Feed is high, . . . .

so you must beware on how your content is produced_ Adespresso ® TRl FHIT ATAR DAIRHAT L MGHTA FANT 7 YU AT G
AT Tg ¥ BT I GTSCHT TS Q% 9763 W=l af¢ FATT 9 ged | link 3% T
QTeZHT T FvaT W g ¥ bl U UISE oS & STeRWwaT af¢ WART 9 g |
#Hashtag @1 Ja1T Instagram ? twitter I T AT ¥ &1 HAadhad 94 Th

Photo/Video © Checkin 9T TR G | TP TANT HHLFHAT TATEHN g3 | JeI GILHT 3 FT #Hashtag TANT
T S W | O fagUHT IIMEX TS #Hashtag FT TANT T Afehreg T ATTIATHT
Feeling/Activity E Write Note #9 #Hashtag a3 uf afe=s; |

Support non-profit 4 Tag product

_Ab Digital Commandeor - KA2 Capacity Building in the Field of
txr . Youth project
Published by Francesco Tarantino [?] - 24 September 2018 - &

Add a milestone [E) Advertise your business

Watch party B Ust

Whilst Sergio reached YouNet in Bologna me >0
and Miguel joined #ECCHT in Hoje-Taastrup R I %’ i m

Fell Qs Getcals Yuri's #jobshadowing just got to its end. While they still takes care of

designing the manual and the promo materials, we can enjoy memories from
#Bogota through this chevere video!

#DIGITELLING #ErasmusPlus #EU #CO #COL #youthmobility

Add directions

Public w Boost post Publish n

YOUTUBE.COM

72T ErEIe atee faaer a7 @ferd F&¥ wAEr qrafad GssraHr gawer afe 79
IETHT fawTaE Aeags F B | 9@ AT AAYATHT dHHT GATTRAETS @ral
FHAAT § G TR (&7 GraAsr, a1 oAl ATHRAT ATGUHT ATHTF 0F TUHT
T, afer 7 fafedr amanft gfq @ arefa g4 TE8H | AFHRI ATHAT A6
FHEH! fagroar ¥ atwela gfq F=9d g9 el g |




EIEL]]

o

3 TUHT REF 3% AT Af¢ TANTHA HErgd ARG GANT TEGH | g
HEATSAHT &1 qesT adrgd s fAfedr aars e |

4 fafedt q% wuHr 3 JveHr qeThFl A fast Ta g UEs | aured Ifd TR
fafedT amarst agae=aT 3FNfe J qFATAH ATHYF & ATANF g | AFAT: TANTRATT
qurgeR! JuureRl Haad 5 e News Feed" &+ wEA |

T 4% FHades fafedres amars fafed gad | a9 R ar fawema fqaro ey
HATITF &g | A1 AUTEHT AFATS “SATaTSIl AT 787 fa=aera” ghra fa ST
TS |

af fafedr Teeras gt AT AiTe T 9 Afebrg 9 Sk fafeaT FoR g FwrasT
afe g3 TANEaesdrs aiq fafear FT= T FTHT, & 1 aAr a1 9T Fud T |fsrar
55 |

haearaT fafedr saere e 1 YouTube dar swr fafedt wamewmvwr afae
fafeairert feivp hareeaT TTR T AvaT HHA fafedr sudre war fafedrrr gg= oy
T4 T3 |

fafea sradre &t T ¥ fes = T ITAH v | fatedter Riiew afae & @
T v Al @l & ATEvdd @G | TR (FeidT e fAfSar dr |t
FATACEHT T T AEEE 9 Sh (HISATHT SUITh & @rad! fafear et 188 |
fFTo T THITSTE FATAHT BYeh STeileh] TATSAT BT A T | TG Ha Al
af SEaeEd anT afe fafedt am e |

fafedte qaradied THE | TNHaEears (ST TR g JIcaTed aargdl atnT
qoed gfathar fad e @rel araraRer goiar MEderdl el | AT5H TR,
F T, @G THe Sl deree T FANhdeed Iarhar {5 qusd! aaqrse
FE [N 1 T hewdle IATTarH o GaRad | g T T8 THeH! SAre T+

>

[N
CIEI B
2

BBC Earth
12 December 2018 at 19:00 - &

LET IT SNOW!

#Dynasties

fafedr saere Thasdls Areasiie T T JRTle quTs T =Ml TANTHAH THEaH
TR AT IHATSSH TocAl ANTHT Teehl fahedepl JANT THarE | a1 JfeT &l qursd
aree el fafedt ar=iie wamear av O, fafedmr dasfar afe g7 ¥ & Fwman
i &3 |

N oW NN

ATEH TR | TANThATRT ‘ST T AT ATeH HTebepl (fgaTehT TomTHT A5 TIREeh

S

fafea afe afe afra e | waREdEs @res S9de fafedrer qemmT




N

TN FSATAAT Rl T (aiad FaqaH HaTed qEhed, HaTsas Feaql THad |
AT FSSITETHT BT FANT T 7 fawar ¥ fauarTa sqtadr ard dRies Tt Sq87 36T
Tt frfawert &7 41 & | e qursd @iel, (Rl faarurer arRr fasin e T wads
fr 7z Overlay Tool @ fager uf ear faerer |

ATHAT AT T AT FATGTerd | HIdT ATAT (AT Tal qafAr a1 qred®r oy =t
TR AT AT ¥ IR TGl g RISTH! FATaHT foamor q&qd 97 &rel | Terad: a1 (ST:
close- up ®rEr a1 BT FER @Nfe) afe FaEHERT &7 T |

w
o
<
=)
o
n
o
=

[ =]
=
o
o
w
[=]
>
o

FIETE TSTH! TH qTAAT THE M AT FATHT T@TS @IoTeh! qTeaep! [aua(
FE ¥ D! [ TG TN, TA-HIT TR A Hichreg | AABREE W STal q1Y
9 &7 |

fafrer afvres srATeEM | AH-gel fastesens fAemur we dfverare wrar
fa=E | IMEXVH AT FATHRT ATea [ @reieh! oo aeqeh! qreeh T 9T Haaa(
1% TgIel a7 giEel qR ®IdT fg=R JaR 9 e |

TFepl qrEEe gfq e faqee ¥ fa= s aeqenrs fatae RreRmn war 7
gt a1 Color effect #1 TARTCHE TEIATHT & HITH THEE T A9 G a1 AT
Fiegd T @TAHT BT fG=Aerd |

TS for WIoTeht YA By ¢ fafqeT doraw af TETErd | F 9T wier fa=t
AN qUE [ @il HeT 3T e e 3 aRaed fqugaedars afq
FHCRE |

IATAT T A= HAR] HALA T FHral&e (A TEH; | [ @Ioiel THPT IoATel THAT
fasry erer feqer =efeer IUTEr T ARl FOvd el Feare HH TEE T
EERCIECIREIFRE I Rt ER IcE N



Instagram

et ( grel MErT T qieares AR T SR SA19% FTAT TANT TR q15g |
FeT fafas Tearer afe=ma aars™ ¥ YANThaieeds qfedl TSTa 9T FRTHT 3820
M AR &7 | SRTH @ TGTd1s T9E RIEEe A eerg TAN TR gl
o FHTH FEH] AT 940 HER AT HH A& TAN T4 (w1 T |

A 2\ }}.‘. ‘I'!ll: T

R/ /K o AP
y /- 5

TrackMaven Jaarges YARTHAES q@rSTe! AT & FaT H#eEqTEANT q1F AT T
i Tee | afe &7 e qo ger wwT afe #Hashtag TN WET S et
FYACT T Ak ¥ & Al 9l HH #HHashtag TN TET TARTRAT @isir TaT afa
FH g1 94 | #Hashtag 8% afF ¥ er w1 &/ F&R Ao T 9w

afeuer g |

Videos

Instagram =1 fafear srafy  frees wm g d9 A1 At A 96w Ao
FTART e | fafeal qar TRl qurEed A A aarserd | 9 fafedmr qurger
YaT T FATE® FEG TR TGS, TATSH GEITH S(A1h FEAT 73, AIaT e Ui FhH
T 9ST Igie & & AT 9 dEred g fiedes anren aaes | g frer g
ARERT W1 9, FANTbEs TS qg ool HedlT Tag ¥ FANThdl Bkl s Jideh
RO Gi 91T 93 Afebeeg, |

IR el | SETEXITHT AT T FHTT FHHI FHEM T, FAT F2T FI A1t T
ST 5787 ITART MAfedn smISTad | uTsd R &1 PRarhdTIesel TR TR |
THEIAG 9 faSIe araeeds AHIG fRURT EG AmaR e TER SRR
faTaEdee TNEdRed Aledl aerd | g [Algdr aATSaT ATaenqul FqAT TSI
| qTSH! TATedT a1 TAT ITAEHRN AR T TN AT T A A [quasH ate
FeT TR |

User-Generated Content (UGC) ar garredter fastar et arardy sfus iy g7 & |
TUTEHT SATCHT TUTSHT ATATATEES Tl [Tl a1 TUTSRT STAT Yitred T FTHRAC fema
@I R FH TH g3 | Ufgell qUred 9 faH" qurge I qHEnT qaR $REH & ¥
T AT AT TR Teeh T ATATAT T qUTS A=l G AR ¥ B aars 7ed
TEG | 9 A feaT F WEes Instagram e HEe & AR I AEE |
AEIRAT THT FARSA [ 0T fadred WanT 9 Tegd | a9d quTssd arHnE
ERGHT AT FARSSAICHE &7 STl (6w, | e ST e, ARSI, T AT
T AT quresdl 9 follow T TANTRA deel quiee AT Share T T&aH |
A TAEHT AT FesrerHr Social video Marketing @@ ST g TR |

Instagram w1 g fafedr demruaan srarst f&fed o5 eS| TR AErs g
=mewT sound on button AT =R F19 75 | el fafedl daw &t a%ar IR aaR
TR ATl SATATST [T THTSehT AT AU fGqeeT T e |

fafer ATl o TaT FEATTH FE FHAT W fAfedr B ST S RIS @l
T ST 6w | ST JUTSHT ITHAT THRICHE BT G | AT 5 Fecaqul =rdr &1 staet



Photos (®ier fig=t adie)

wiar fa=t foe qusr | 99ar iPhone &1 YART Tegms W Afawmar g frg
(settings > camera > grid > toggle it on) AR | RATRTHT SIS g&@l &I
farept SreT gwiT fHaTsHE | snfbdded STEAT Gied HEE TR | g FXEeArs
faem, Trse ¥ FHMFGR foe g aE | afe A @9 w5 et 9 JurEer widr argd
o 798 | Wl fdar AT AT FREeHn e fae aeds ues | fefaster a8 war
B, fa=a GISTeT TEaHT THIT FF FITEATE T&T T FqH THET Aa9TF T 9 SHTR
I T ATHUF Rl (g 94 |

famarers wAfTT IR faqera Tl o @retel g IeqiHeT qAdTET ST IR T
FIARUTAT ZaT AT fawa R FesfavgdT W | AlE Fel T Hq 313 T q
FHT THET AT Thirds 1 (7oA F¥RTEE (BIaibl 3 AR 1 91 AT AT
AT @l faugasq BAMTT aHE A1 @itd S8 a1 (M) BT AT qRied
AETEE) S A AT TRUH 3 |

P! A H3T FIUEE HATSHET | A Rl THT ATI A RITERTHAT IJTeTed
Ol Gt faebeqes: Aifaare, faem, Afserare eram arer are yan e | afg
qaTE e wIeT fae gies 9 o @IoeT 39T Ferare TET e 9 anTs R,
FAHT JHI S 31S dTe, AART FHAT, AGAT FITA dTe aad |

T fad e & ( Layers)dee® fHATSTE™ | 99 deevdrs fAarsd aa faq
GISTHT 9T HAHIES TS TSl FUTT 8T | TET ATRT e TeaT AfAeAT FUTY Tl
f @roTeT qeadTE SRTTE Ife geasifierl FAeTS | el GISTel 9Tl Isamal ardaT
T ST%l SR (gd T GEAN TEG | AT T GEI TEETATS $he FfAd
| ZER FFO AfGT AR wer few afg ftee wier @Eea App aTe
1 A THE FRE% (HATSH THF e |

fATETT | TUEHT FTET T RIAHT BIT fGodaedlT o9k 9% TH
TR | ST HIaT @ oA o 399 Afed #1¢ FIa aa
THT &7 | TATSH! BITH F&d HSHT RIeEe f@raed Jar
T3 |

FATHTAT SUH exposure option =R e | ®IET f@=aT IHT ATERT T Isarara"
Tl TR fafaerdr T@rsT qoee & T FINTT THEIR | TATE TANT TR BT fg=ar

AT fa=T AR [aTTaqa Tedr T T RIalh Iearared! A= T averd |
®IEl Il AART ATH @UeAT Photo editing app TART TR iH FHEHAT ATIH
Ifehveg, T TESTRTAT I qUHT GUHT Ui F TANT T Ffebrag, | SATHT T RITH
Gfehdr ST Hed TEH |




Pleel T HYLY ?

AAITTF AAAeed HA e FARTRdesd Walldr #fq awa aw @y 9
HT-ATFT (IR STATCRT g | bl [qUaas] 3@~ 9 & A1 FAT AR
&S
OIS : TATHAIEsd! qEAT QA WL S{ET 74t 740 qree 3a@r 948 |
FHIE GSITAAT TAI-TAT e [GAl-[Ear IS A A ¥ FoaT
o qUTES We R AR TEATEdiE e e e 57 |

qUEN e TP THaRIAT TEATHAteed Wl Jiarnamn R &=
afy qUTER dreAr AR AEF T IRRRAT AT T qUIERT e Ak
A T |

HBN FEATU B AUSH! (AT TARTFATETH PRATHAT F& G |

I AR FATAeed TATGH] AT THEH! ATAAT 7T T JATAT 8ol [ATaaw]
WIS | AfT TS U TR GHAH] AT THE FAATSH G TUHT G T 4T
9T JeETeed qa6T U RS | AHA Selee ATHIAE S Ahd g aHg
HIIES T Al ATAR FAR ATGS TH T FLT ITET TS T4 | AT T HAIATST
TAT 9 U GY YANTHAT | T 97 @TgF T FHS TS GEIET A &7 |
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Insides and statistics (STFRT T TA(F)

TUTEH! ATANF FATART FATSE (SRS TARTHRAT a1 ATATIEEA TITGHT GISTHT
TN JTATT JIATHAT T FAERET T TS, | SHEEATE H&l [qUIaE] e T AT
aTET AWE TANTRATH] AR GHA U7 ITeT & | TUTSH] ISiehl Tl B GIaHT
TARTFATES TRATal & Hedl 8, & G0, fad, e F&ar JfatRar @, Fiaer aeHT,
ATEF TH Bl AT AT AAFNEE G 675 | SATSEH] AAAT A ATeehl AT
T AERA FHAAT AT TS Hed T ATANIears A+ die dhd avrsd dednT
T |

ATATNSTF FSATAT SATEEd A% dTC TANBARS [ HAT T Alheg, A AR
T edNT T4g | TATZIATE FF GHAAT ATATNTewH! SUrafd 9iY a7 9% grae T fobd
A I AT eS| dUTed dHEA @Il A THEERH T Ol GHEd quTsdl
dreear gfatwar fausr g fF 8w 7 de e favaeaes atad aitewdr s aeT
B G A T TR e | AT aESHT T ¥ df¢ WeaT afg Gfathar g e
FIRT TAT G ¥ ATEAH GAT MG, T [G0eT T AqANIEe Fq G ATATST gra <
HA WY Ale ICes g8 AT ATET ST &AFHTF T FAAAHAHF o Hgd Tag |
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drez fasten | @ et | ) weew e @@ X Schedule Post

IR TUTSH! UTCATs Graeed T Gradr TaTT TeHT G | TR HAAT TG TER

F uf dree g @Y qrEsiaE T F2 o i qfEed T geEs | -
THE

Ifaeelt IToHT et qrea FETor T IUTUES TN Y AUrEET SSrAT T aty ATESHT T T AETHCH PG ¥ o = T qferehd TR |

TAT GreEwehl qradd T THgg | Tal hIees, dadrecHl s, garaes, Poll

(FHEAT) T A qAASS =AEHN ST (AT T THFES, | 22/3/2019 [ || 18:00 | UTC+O1

e Frwfor sTEEe O AESTEAT e T aF AErT S fAEeT & | feraror fr
BT TARTRATEEH AAEHA AT AT Fraekd T G e |

Stop News Feed Distribution

ST G T qferdd o= T FAfq ¥ THIE = TR | el
qurger dre News Feed AT Ff@di® | quréaT drea 9fvd gwg a¥ faaor
Fferdr gfered Postae 9= &7 |

R ww/fafeei O v wEm

& T/ {) write Note TZAT FAT T G THT IS Hieel T FHF GHART ATBHT ATHT T T &1

At fafq 7 997 gr=19a | GHaST Aie FHleds e G e | S afedw=r afe 79T
e @ | Preferences faa “Grewiie” g Afade T AmEgRnd hEaEd
JUAS TRIUHT TEATHEEH] AAT TR A FT T AREHAT &5 | TeATHST fa0aH

@ Support non-profit 4 Tag product

'\V Add a milestone a Advertise your business

Wy == 0 o ity e P ST TR T e aP e SRRE | S T
@ Q Get calls BIEE] T, T TH A Edd T gHgg | g9 @t Publishing tools &g
o Add directions Page  Ad Center Notifications @  Insights  Publishing T...  More + Seftings  Help +

Posts

Published Posts ﬁ Manage All Your Posts in Creator Studio Try it Now
Creator Studio lets you manage content from all your Pages in one place.

I Scheduled Posts

brétte Scheduled Posts

Expiring Posts
Search - Showing 1-10f1 | ¢ | »
Videos

Video Library Posts Scheduled (UTC+01) =
Videos You Can

1Y Mar 23, 2019 at 5:30 PM
Crosspost (“!

Francesco Tarantino




Page Ad Center

Overview
Promotions
Followers
Likes

Reach

Page Views
Page Previews
Actions on Page
Posts

Events

Videos

Stories

People
Messages

Orders

Page Summary Last 7 days ¢

s from Jan 19, 2019 - Jan 25, 2019

Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported in the

time zone of your ad unt.

Actions on Page
January 19 - January 25

We have insufficient data to show for the
selected time period.

Page Likes
January 19 - January 25

We have insufficient data to show for the

cted time period.

Post Engagements
January 19 - January 25

75

Post Engagement 4 1775%

Inbox Notifications Insights Publishing To...

Page Views
January 19 - January 25

2

Total Page Views a 11%

R

Post Reach
January 19 - January 25

226

People Reached 4 1229%

R |

Videos
January 19 - January 25

69

Total Video Views 4 667%

,ﬂ/v/\_,/

Orders

January 19 - January 25

0

Number of Orders 4 0%

0

Earnings from Orders a 0%

Help Your Audience Take Action

Settings Help +

Export Data $,

@ Organic [l Paid
Page Previews

January 19 - January 25

5

Page Previews a 150%

w

Recommendations
January 19 - January 25

insufficient data to show for the
selected time period
Page Followers

January 19 - January 25

We have insufficient data to show for the
selected time period

Chat (106) @ 2 &

Want more people to click the call-to-action button on your Page? You can create an ad that promotes it to the people Promote Send Message

‘who matter to you.

Your 5 Most Recent Posts

Published Post

Reach: Organic / Paid [} Post Clicks [Jlj Reactions, Comments & Shares #

Type Targeting Reach ¢

Engagement Promote

Insights (F=igMe)

AR JUAEH I 7 Arasfie S FraT fawg | Jaias qurseT g=itaT & St
T, HA TANTRA qIEHl T FETT FHF AIAFAE eRTeH S, Hiddl TAE
TRREH B, TUASHN ATINTF Tg= HEAl @, TIeH araa fafedr 3 v v=r afe
fauedr g w1 favamo T w&qr fafa #orEre ae favemer w1 quger fatee
sraaTaeE fammaaer afesd faazor afq faeemor = wgd oy | wtavgEr fawga
favamor dfgeer gesar g | qUTEET ATERITET 98, YANTRAESEl dedr ¥
TUTEHT &I ToTewel Tfehehd (90U ¥ AT I&I IoTHwa] ek TR (afdewepl HIIT
T I JUIEATS TUTIS, |

JETT qIEA ATHAT ISl HIadl ITATST BT TREHl &, AT eAbeAoIas® AT (=%
ST Afehvs | TS ITehl Aol GUSHT A1 faeed 9+ Afebvs | FafdT qurse
fat=T wrorere faeewor TRuET [~ @ue et g | A1 [y geh
GUSTHT AT CUrsor HATSET Jad fa&qd SN 4w |

JETT ool i fahed ITeed B STEAT qUTed ([aeauu [aia= qaamataer a9 faar
I AFHFN Ted THFE | a9 faedquor @rg qurs .xls wEd FEEH SrSAag
TR AT UM THErS | T AU IsTehl ITATSIR] ATAH T YT ATHI THAGH
BT HEd e |

HEAAFH AR TST TSTh] ATATAH qIS ST [a{q~ fahed ITded §75,
| TUEA IeTF Tk TTHT foeleh Tl AbT Gg U9 Gog, TEHT U T [aOaT faeqe
forarer &9 T ES |



Page Ad Center Inbox Notifications B Insights Publishing To. Settings Help +

Overview

Promotions Start: |12/29/2018  [E9
Followers ) End: 1/26/2019 [
Likes ‘ :

e Total Page Followers as of Today: 301 HERUE FITﬁT, followers s MR Ercrl'é?r

B TERA ATET AR A Srer are

Actons on Page HEe; TUTSHT GISCHT Fardiewa! fafw= Bhar

s faeqa faexer grq 9 FEgeg | A1 o farae

storios : . 3 : . ‘ TWF FA AAHATE TUTeH G & G, AT

Feene - quTgeRT FATAT fau AT fasmaeer FOHT qUEET
et Fallowers

~ c ~ c
Orders Net followers shows the number of new followers minus the number of unfollows. qree % q 97 H~{ Sh é e 7 o 3 T %i |
> S5

Messages

B Unfollows Organic Followers [JliJ Paid Followers — Net Followers ENCHMARK

B
C
Unfollows
Organic Followers
Paid Followers #
Net Follows

WANT MORE LIKES?
an ad to get moi

Where Your Page Follows Happened
The number of times your Page was followed, broken down by where it happened

B Search Uncategorized Desktop [lj On Your Page Your Posts Page Suggestions BENCHMARK
Compare your
performance ov

ISR ATATATE GUSHT AT (97 TUTSH] ALANTT ITehl Ja9H HeATehe S e |

Uncategorized Desktop

Your Po

Page Sugges

g% T T GARTRAT T ATh RATHATTH] (a0l qUISaTs quTsehl THEIET JANT
TAHTET ATETEAT T FHIGORT Ay THIAHT AT T Hed T4 |




= WA Foe S&T Instagram, Twitter ¥
LinkedIn =T drese qfasd 9 @w=w g | AT
I ToTAH] ATHAT qrees qhadkd T 7
Social media management application @
AN I &g | TEAT AAhT WEHHA AR
ATRAT TANTHT faerodr Iuaed WRISH TG |
Ffquaer fafwa fawr 7 ffv=a account @8 W
gigem fAaRe b g W9 e wEm T
Tleprg I o= FfaaTHT ART T4 AT I g
| @ &% Social media management applica-
tion = fafv=ra Twgert @i gt faoar fov s
| 7 TEFT

JRATERUY [dehed & |

F&T application B& FEHT ATSTH @I =
foeaara faerorer faeomor W wEd WEw | @
qUTEeTs ATHAT Gree Fferepd T ATIAF THTHT

TR & ar ST

WaHH ITIThH EAHS, |

Insights/ sr=igfe

Instagram =t Business account 4 #fe dear® afed faaror & afhes | STEwl
AT Fehfad g7 Teg |

ATHAT HIEEeH T ITAAT &7 AHFErg | TAH AT qSd oI
IR [aaROT & ATETHURT 81 T FJRN A & Fiehesg; | AT el
F#! View insights button fr=r &&# g7 |

TSar gt faaver s likes, gfaear ¥ saving ¥ #iq Ted qUrEHT

GTRTEd Hialeh HIAHaTE afval Wi ST HT Jar AITAT (s TR |

Discovery 9= 3ISHT qusd % fa&dd faare g1 o1 1 q s
| ST qUTSHT ATHRAT FeT &1 TwaT a&7 &<l | TATT A% IR
qurser stand your insights fe® T @er faarves wduE T e
THES, |



http://statflux.com
https://socialblade.com
https://sproutsocial.com/pricing/
https://buffer.com/pricing/publish
https://hootsuite.com/plans

Insights Instragram & qUTESr Tl Insight & R faazor afv few wds

N

. [aeRuER &, dUTs UIRISAe! | 9fg A\ del A8 §7s, I9Hl [ad THerd |

Interactions . UET (9% &1 AT &A1 AETAT 3, d9Ted Insights SR |
3 o [N L ~ c o N © (SN o~
Actions taken from this post . (2K W WFEV—VIT gdlebl Ja_ld 4T SYdcdl &+ H“l"lé"?ﬂ | YTl USTHT chldehl
Profile Visits PRATITTHRAT FAT, TATSH UTRISH B ST a<, HId AITAS TATSH TTRISATE
web link fFT® T T =1 faeqa faarared g qUEd! Tg=dl SAHHEN (o qa

Discovery

417

ccounts reached
% weren't following you

X Insights

Discovery

417

Accounts reached
11% weren't following you

Follows
Reach

Impressions
From Home
From Profile
From Hashtags

From Other

This is where your post was seen the most. It got the most
impressions from Home, Profile and Hashtags.

Understanding your insights v

T3 |

ACTIVITY CONTENT AUDIENCE

Interactions

38

Actions taken on your account from
Oct 14 -0Oct 20

Sun Mon Tue Wed Thu Fri

Profile Visits
-109 vs. Oct 07-0ct 13

Website Clicks
+2vs.0ct07-0ct 13

Discovery

446

Accounts reached from
Oct14-0ct 20

Reach
-126 vs. Oct 07 -Oct 13

Impressions
-1,986 vs. Oct 07 - Oct 13

Understanding your insights v




Content T faere Taf, qoT=er Fara © e diee TR hiehe fererT TATSH! TSIl ATATATEEH! TATSd FITU THT AHIEEHT SHREH] ATl Hedl

ST THES | T, AT WA Hqeh! SFFerie 2l 2 Insights fwa Iuered M= 9T fafugs
TART T TSl K THIAHT HEAT GIATUT T AT oAl Blefepl ITAAT HeTeh TSR]
FEAATIATS T TUSH WHATs AT A9 7% afe ST T es |

ACTIVITY CONTENT AUDIENCE

1 posts this week
-3vs. Oct 07-0ct 13

Feed Posts Seeall >

Filter by APPLY

Comments 3 months
Feed posts ordered by number of times they were seen. ¥
P Y ¥ Emails 6 months

CREATE POST All Engagement 1 year

Photos Follows 2 years

Videos Get Directions

Understanding your insights

v ATHAT ATNE fqERE &Rl qauEdt See all #T R TH AHFES | AR
YIRTSEHT TATSHT HTO AT SATIT : TR I ATARAT 2 Teg, 2
showing All post in the past 1 year sorted by Engagement, fie
T qUEA fafedr A WIEr B GRS | AY A9iAT  TRTRAEed
WATkdle ekl wHwe, likes, impressions,website clicks T @

HTARHT &7 TFES |




Content &« @Uee g9 (Audience) 9 &1 THEs | agHT foets
TAAAT A qITE ATHAT AT T FANTHATA TATShT ISTeh ITAHAT Bl
T AT ST FHES |

ACTIVITY CONTENT AUDIENCE

841 followers
+9vs. Oct07-0ct 13

Top Locations Cities  Countries

Ho Chi Minh City

Da Nang
Hue

Bac Ninh

Content f3 quiser 7d ewrafa #fd dTaTEs I TATAT | TIEH
AT B TERale (TS FLIT T TACAT FIH Tag A7) a7 29T
T TUTSHT IR 8¢ | TUEd a1 ATATAET & IHX THE ¥ fager gt

AT A AR (ATaa T gre | dvad ¢ J9 T ATRAT AT e
FHiqepl AHTAT I@ETeH BT A THERT o g |

Age Range Al Men Women

Followers

< Sundays
167 L
134 156
==l ..
| H
6a 9a 12p 3p 6p

Understanding your insights ~

Women
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LINKEDIN AT-A-GLANCE

HOW OFTEN NGOs POST TO THEIR LINKEDIN PAGE

OF NGOs WORLDWIDE
HAYE A LINKEDIN PAGE

HAVE A LINKEDIN GROUP

AVERAGE MUMBER OF LINKEDIN FOLLOWERS

SMALL NGO's MEDNM NGOs

LARGE NGOs

HATSTHEAT H=AX T [aSTI ATHIAE FSSTAH] TSR] Tgeehl ATARHT A5 AT
THAAN IR B Teg | AGHRI qUS T TUTSH AgHHIPT AN FFIU JTATTE
Fooaee Afd AU g9 FaRar | 8¢h WICHH AT AR TgEH! A T AfId
THEHT U &5 T AU ALATH] =A% ATATTA E e AIAH BB TATTHNT
FEIT GrAp! AHIAT, ARFBATHEAT T FTHATIT YU B T A (b I, |

Facebook / Instagram & qUTEeRT 297e ¥ dUTssl T+ "iqeedr AT 19 dfe
HIEAH § AFS | STHAT TUTSH] FLATH ATHT AR T ATTATF SATHHNT T TATSH]
FTHEH] AHT A [GTq TR HAT [aTq FXeh AT THedATs AEd T9 alhes |

LinkedIn

LinkedIn =&t |TaTfse H=STel &1 [ AETAF SITHT FooTeTdhl (el Tt AT
festrem TRuaT &1 | 79 ATHISE oAl Hed I¢9d AU Afhcasadrs
FHA T g fafq= Afehed T yfaftsa safwar dssire AT 19 72d 168 |

LinkedIn @1 yarTeare @mdr Profile Page AT ATHAT ATXAT [auEs Ted e
g9, ST SAfherl HeTe, AR gfaerd faaver ¥ adHe fAafe, dfee dmar
I TISH AGAEF Good T [afHd dqEAE Hieqd I9aed g+ | Linkedin AT
IR FIIar fadqar o afbeg | @ssa gaeers "connections” Wi R | #wT
graTfsTd Tt Facebook a1 Twitter @1 w=aT LinkedIn AT S&&aar atfae 19 99
HTEEH] THH g ATaTF §7 |

IR FEATHT G AR (o ehT 2afeh S &7 &7 T aredl, 9 g ardy
aT FIATE qI g | S Faaris @fha (online a1 offline) & T¥®
T qFEs | aaredl LinkedIn AT Hewael 3 dedF & Ge9eed] add

T a7 qUTE AT faAT FFIe TLTIET TGS | WiHgw @ afq Linkedin
w7 b afehrg ST TSR AFTRRT BRTATS AtGrHd Tetewg | Linkedin
STETEEH] gAT FFIda! feedl qus &1 TFEs, |

LinkedIn &7 2003 %7 | AEATHT g% WUHI & T 81 30 FRIS AT dgl ANAE fafq==
300 HAFH 190 AT TG JANTH! Gfdttaed T7 FF&e AR T Taad | Linkedin
1 & F¥a% Reid Hoffman &1 R 0 Yiqera Tamedl HHHT 9l Tes &

S
.
e |
L

BOOST
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LinkedIn Analytics T3er Wecaqul arriT &1 STae Afcd FqH qUred! fdadbars Hid
ST feter TR ¥ Bt gfdqerdaer quTEel FESTAHT quTSel ARl AATTHT AR
TARTEAT B A T@TSE | AT ATTHAA TATeH] AAITAE AT TTATS T ATEAT
Brand, TS =@@mdie ST, cover photo, =Eadmdis @y, aadrsed! [ad T
=1 gt fAfear Fseer Fafvad T Hed MED | S GANT FdTd dUTsdl AT
@ A Linkedin Search bar AT @IS8H, SHesd dUTsel HFIAIEH! 95 T F¥0f
WIF qEee I qfeag FTH1 T3 | a9 ATRAT THI0 FFIAT AIATEATS ATHAT
LinkedIn profile sraamafy MRS @maeds 3 |

=Zfra Linkedin 9hTeer S=tRa1 connection ®1 HIeAW I3 TEd Fwawad!
ATIRAT B9 Teg | Platform kel & 9fF F¥T I9 Areiiaes TTAT ST BT
follow 9 TFT T TNRISALEATE Ueh ATTAAT AAAATATHA T Fekaee] | TG
a1t company page follow T g19% | Company Page « #% drwrzer follow
aT connect T FdeAd a7 T I @A Tetewa follow 9 fAes |

LinkedIn $meae I=STadT T9IRTT AoTd o919 SOH WATEHRH &, STHRAl als
I, FHART AT JHARDT GOl T ARl ATNT GANCS faebed &1 | TUTSHI HEIATRI
gwrare Organic status update T® AT @& HE@¥Ewd U & AT ATHIGE
FSSATAAT AT AT T fafqaar gt T+ Fg~a | Linkedin & "Linkedin Volun-
teer Marketplace" &I =Ia®aT &, W&« T AThRHAF Gearems Volunteer &
SigT HEd TS, |

LinkedIn group &% I ST a1 FHIT #oee I T ATANIF ATheagsd!
T, JOOT AR T FAT AT dadR, Ay fafae SR, afed SAhd 9
YRATTFEEATS FATTH 313 T THHT ATITATYT TR AR HeAsh FEATETATE T F&qd
745 | Group 1 fawgeeq fa9m, sr=@mds fawrer ¥ fundraising idea &%, TRATHT(
Hereh AtTcd 9T, AT GoaTel AfG EdasH | IR ARTHAF FUes T Fhuee
visibility @rsd ¥ ATHAT IUMEAAN TATSA FRTHATHT HoedT8 T TR AN THEE
| 9T HERE TANT &l JHATS ST=a+h Araeel TOAT TANT TH AR e e e
T ATH TUEH THEHT ATHTTTHAT FIFEHT GEART ZHE | THAFRIT TITEH
rATErs g6 Linkedin Groups AT 97R THEE ¥ ATHAT UM AATS 164 |

AUEHT AG FEATIIP! HT e Q@IS (7 FIAT AT e
HTERAT ATHATIET TEEENT ST 37 ¥ fafedes
TG AT TAR & ATHT TeRTdeers (e ATesadl qarR T @l
Titha, guaTHT ¥ fafedrees @wifed THER
feodft 7 smaRtRaTATs It T ATHTST SAeTHT A A A
THET |
Optimal times #1 gerifera fefsea wafen fasrast Jeff Bullas @t
FTER ATZAAR, HHAR T HITAR [a8T & 3@  asi THrerep! amnT
SUIThH FHY e ¥ A% qUTgHl Aled THE Hih g adg aad
Analytics @I faeaeo 79 FfgHEAT &8 |
HTRAT oI o1 ¥ AT ATeAT(es STHT JhIeTe THErE | qrebl 8¢ swa
&Y AT e AR |

Linkedin & S& IRl TR T A@w® gaarar ain frearra o qeant
TYATE TEE T TS
TUTSHT SATIATAF STH JALT TH ATEAeedTs qUeH! qHE & &7 qFg, 7
AR Y, 10 AT QY FTH TUTS ATHAT HAATAATS Fel 3&T g7 T TRl
TF FHA [AES 7
TATEHT HAATART AT AT AT F &1 7 TP & T AATF G 7
TUTSHT TN AT SAFIATIHT FEAT STAH] AT AATF T&B7 T fob?
FUTEHT AT, T AT AT GHahg eTaaeH FA qRad TUH 3 7
Afe TITES BT qFATE FIH 96 THIL FA THES 7
TS ATRAT UL AT SATTHT FALA T TAAAT ?
FUTE HTMeAHTRT TeTehT TS FHET TATTH G 7

TUEHT TRATHTHAS GEAT TIEH] JIVE, TIEH] FETHT, TUEH S JIorae &1 | S
TIIF Ui g9 9 | TRATRIAS ATRATS ATHAT ST AT TPl & Higd T
HTEF TIHT a1 THTEF RIeEe el Taad | T THRET HAT Hecdqul gra | a¥
AT AT TEqq: TATGHT GEATHT TO7 oaRor faae | AT HIT T SATHTET Hecasbral
T3, | I TUTEHT AT ATed FAAAT T TTShT STEHT ITHT FAQeroor JTAT TuTSHT
EAATAF AT T AT T TS | T g Febls HIHAEee TITT AT T8I
T AT T AR Ea T |
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Twitter

HTHITE oo ATEeE T Twitter T3er Hedqol ATAISE d51e 2l | Grel
faT ¥ =ifedr a=eHa® g1 e TR A6 follower g%ars AT T el
HTeHE! FIAT twitter afferd @ | 9fvRa w9WT twitter @ microbloging R
I TG | AHT Al A AT WA HoolTe JUhells Had 350 A& (FHTHT
HTEAT 9ATE e Afadn &7 | & 9 TARTHATR afT a9 GoIerHr Juv A
TR T AAHT IIHT FIATerarer aiReror a7 Jfas Fo Ted Teg | Gel qrearae
=IF, AAIOT | AT T FlfeAr TeRATS! AT qT A& FIHITT T8 ATHET TAR I
FRUA 7 twitter =T ATHT T THA TTH T |

Yok 219 AT 919, Twitter TINT T e afsTer o | I ArETisTed goorerar faaar
GIATH qie=e qeth AT {45 twitter @TdT @ied Afhws | JTRAT @TaT qFTH( TS
HTEAT TEEW AT tweets 39, TUT=g AT aRFER T THES |

o ~

What's happening @if@u#l a6 fqa AThAT ATEiiae Fw=9 defg@ T Juu T9

tweet =1 |

TTIIUHT = fafa=T UrhTeast Tweet aTe smhet a1, 1 profile g&ars follow
T AT Tegred SHIEwH tweet &% subscribe TR | FERRT qUIEATS B tweet
TATES GIEISTEAT AHTAT T 7% tweet &9 W9 FARET quTed tweet profile Unfol-

low T+ FHES |

Twitter T8 T3l fasTaehT HIEAHHT STHT TAT T I Ficheeg |

ZeRT AIiEEe twitter A7 fafa=r fasaves diee 19 TdaA ST {6 AT FawR,
ORTHT STEETd T Ga fashdresd ¥ a9l Al $TH 9i T4 | Tl ATdfae IR
TrITHE-JHTET {2 91 T FgT Traxad 7 qEN ATHAT THT AN T TATSA | a9
fasTaererl wrers qfe aEeusEl @ T twitter fasweddr sUAT @l g | Afs qurgET
tweet TFERdT GeH AT TEAT T AT FHA FIH TGS AT THT AR AT
A9 qUE twitter @Ts fasiade®r @RT Taar 92w aaqred g |

Twitter dfeet @ U3er |AITS® H=e Y418 T4 HLAH &, AT Instant messaging
A 9T g6 B | TG (999 SR FUHT g ¥ AThUd ATheagsells i
AT (AT T, | AHHT AT JUTS AT JUTSh! BTGB! [ATAHT =TET A& STHTA(
ATE ATHITT AR T ATATART FeTTer (AT T ATEHT TR A T AT ATSA
THFE | A8 U5 Uh THaAl SI5H B8 Sad AThAT HRIaaT THHH qEdid
TrEfE a1 AfAadr ST fhereT ATae ST AT U TR THAFATS HARSSTT
RIS twitter YART T T | AT Gel (73T 9T Ted waTa®wd &1 S el
STHTIATS WA FTATH T ! 6l 978 9T s |

47



48

~ITeray A= aw (@redle, wiiasd, gawias a1 F6Iias) TTHT THeAH! HFHarT
uF fefStea yebred faavurer SHATEHT 9d 99 Afqdl owl Jed aeads |
ISTeeta®d quledhl fedTadl Yafqs =aa &, S[7 ATHraar aqe ®Ta1 =
g T FE1 AT Tl AN ARGUHT &7 | AT ATDIET T TANTHATRT HATH

AThldg FAR = 2l |

ISy TAR T qIEH AHIREH e AR ATHET aHed Te T R qar

TSl Tgar faftTee wETerars At T IR W T | A% Fodedd Aed

i e TEATEAT Afed THTET T JTITH &3 | AGAT RISTATRT FiA(erdr AT gra
S o c

q B Tae | PIel ITahed TUISH! ASAeL & ATead A Fiolel SHAAT ST TH
HFgA a1 (qeeaars T e T4 Alhg, |

NEWSLETTER

FSTere? T T WiiEEe gfee quTEe! HTHAT Fe T@ISH HIAHes g8 ¥ Se]
ITd T SHAHTRT 9T T FeHd FUH &g | AHHRI i qar T At
TITEHT ITIFATs T SIAHT TEY oea? TR I, ¥ Ry Irlewahl [aoaar
SITHFRI TS | AT STIaTHT ATHAT TTIFeTATS vIaTahl A1 Srlesd!
fRRaT AR AT AH THIS, |

ZraeedT 9% Wordpress @R si&t: MailPoet, Newsletter ¥ SumoMe =
T MailChimp ¥ Smore SI&T <aTa®hH I9ae B, S8« adarsars Subscriber
z&#l Data @xferd Tl Newsletter @ 7+ fafw= design @fed aargens @esr
FATSH Tegd | ads A1 Iwitga Plugin TART T 89 qFES, &1 qursdl T
ITATH & qHS, | AHT AATAT JUTed TAT G JART T G 9w Sites o af A
Gfaer fad TS | TUTSH! ATFTLIART ATAR T Site F¥HT AN T THE |
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SPECIAL TOOLS

gfeg TERY SR T qUrEH fafedr dudred o WET g ¥ qursd fafear Play-
list ofF o T TR | fafa= @i T TN TEeg 99 d9fedr 9

FTETTTE T=olTel &7 AFHT ¥ Tt Faa1 fafedn queiie Tera ¥ @i 71T J2g9
ST ATCHHAT e STIH &7, |

aare documents, leaflets a1 y=R ATATAT FHEEF T=ATSH issuu Tk ITraar
IR BT | TAICATRT ST ST STAHEET TS A9 Hed T4, |

ferger TR TET &% character &% &7 993 T T4 qUISH dgHA 313 AN q93 |
URL &rer mers+ (Tiny url) ¥ QRcode fasmT I U s faehe e faeped
g9, S &Y TS WAEEHA support TEH T hEdEAr 9fq AT afadr 9 3
ST gistel QRcode |UTE s | Tl TS 4¥ THT =TS AFs, (WIS BRI
FE1 9t aTg7 I QR Scanner aTe Afad website @ Tagws) ¥ AT AT
T TEEHT AR TIET HIAH T g g, TH qIISH] Tl Gg= 90 qeraq
HEA TEH |

AT S web-based programme @ #@a darr fewgAer @f=@r Adobe
AR J@T AT WEd Teg ATY TUEH AR TANTH FgHed 0 [qaars
I AT FHERaATE TUEATE Heh TRISE | AfF T8 S@el T g8 dhuE Wi
Fledd! Tl TS Had 0T T T9 REA TEIATH @ISITHAT & &g, A 31T
AR TS| TR T FE1 Gl e | A7 U agararde ¥ a9ias (s
QTR TANTHT ST fahed g9 T8 | A1 A7 Fai [eHTga® T T T i | o9vh
TATERTAET 9T TEhT JART T Jlcbrgy, TS qUSATS (@al SAT AThebel TATIT
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Adobe Illustrator & TUTEATE FETES WhE AT TIR TH Hed Tog | a9
TaTEeTs vector graphic ST o4 famgar smanfed Far pixel 1 AR TR T wEd
Tag | o AATiETE 39 T MENEd g, HeR GREAIars ATk w@e STEd Fere(
[0 ST, T b foTelidl 399 AT TAR T J9qel Hed T8 | T JTATTA
qaEers @, infographic, fer RN ¥ eWed AguTATtaE Hid@r ITE T
THFED, | IETEUHT AT AIFTET Tebrerer graphic AR a9% TARTA aaTs TEaT
A F AR g TS, |

FAU BT ATER, TGS a7 QU 390 AR, TSI ¥ 39T FE=ATArg (G
Adobe Photoshop T3l 3t q®ear & | T&hl FFIEd iaar ®ial a1 ArHrT
JqTe AT el ATURAT HHTE, 31 a0 sieq enhance colors, contrast,
saturation, exposure 7 ®IETH Fdle THET TAST I 6 |

Adobe InDesign ## T# We@qUl AHEAT & | T JUEATS B T TR ST
Flyer, feram, e, anfties gieraa snfe famtor 1 wed wee | 79 fae s fafqera
o qUEATs FARTHT AT ¥ = Aldhdl Ja &g | IETe0 a1t ar manual
TAITEATS T9T RS B | A9 A6 (Adobe InDesign) @S WIFIE &1 ETHT FTH AR
FATTH B |

Pictochart @l WU AR wATEHH & &« qaissl qargars Graphical
ARETATE ATHTF TTHT TAX T Hed T4, | HAI GRATHT (a0 Hecaqol F27 &1 | qe
T qAA T ARBTATE TEIT T o] Tk FaTl &1 | BT Haaqd &6 ATFus A ATIF
TOHT FIAT TFERATs g AT F99 J&d 19 I9d qaredrs 9edn T6E |
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araifsre  fAfeama Twa®r THAR AT FEARF  qRET TANTRARE GF GwarT
TS qRAdT 4 | BTl ATHINTF qoolleTdl ¥ od AhT FAmTeRar (Hootsuit in
Digital in 2018) ¥ a1 @@ ¥ HiATew WIAHAT Taddedl JANd q1g 549 |
ATFETHT FFT AT TaRAGHT SR B EaT, TGET FIAAT TUTARATHRT ATHT
99T U IS TEG | AYT UG T JUEHT LT THEATAT AU X gradASH T
FAR T ATATF G, |

JART AATHT FABT . TTHITSF FooiTel SATCHIHT a1 Tes U Gaordl ool ades Jo1
e | AT qAEeATs T TR IR AT ST B |

e fafear frely © qurgar aeamer < fafeen difesdy frafzor 1 smareore wewg | SR qOTEE
T FHAEATS |Ed fAfear wanr w fadeewar wm w@m o Society for Human

Resource Management (SHRM) @ i fafear fasomr Aliah Wright @1 sam grae
fafear frdefrer qurEert et gfa T it Teermrar smenda gus | arae fAfgar fadefre
wXF-he fawaer fawemrd favre T Fur i qar TEE | S= #77 afverere amfie
TERFT fqwa, HAT fawar 7 famraa qvaedt favaer w9 99w 1wt i @)

Testimonials ar TFTETH HE3

Ifg qUTE BT 9Te5 ATILT FATR ATHAT TS TEAT TS GG T adieel Atardee

[N

TEEH ASFATS ANTETAH AT THH TG, a1 JAH A7 (&7 ATTF 875 |
TTEEs TN TET et favaraera giqena faq smeaeas 3

Multimedia: T@sa afs ¥ @1E% T AUH 9T FE-(=7, 0 ar fafedr
qIATES a1 I TART T 63 |

gfg 1 IR qUES faSTHET TR 9O T RS AT ATHET 95T
WUeHT ATchebl TEHTd TUHT | UG JTATIIHT TATET g¥eb AT
TEnfd g ATFvAF TEvg ATE AT BIal 219 A7 fafear | THRTer qewedr &
FEATEeT ETadTel [ dfebegy ¥ A1 Agepufsy = ¥ fasramer fafa=
HIATHT TN T Flehrs; |

HIAT TEIT AT TART THEE ST AAed] Hl G | Frereare dramr
T3ArS &l Gfaferdy sfre a1 AH=aeH! ATaRHr thee? T Sr3Aare
e | "Labeled for non commercial use” NGO &&aTs @&l fheey &7
TFS, T aATITET BRATRATTHT FART T Ifehegg, ¥ TGS TATEA ATRAT
TTEATAR T ATALITHT ATAR GRHATSH THEE Ale AT iadm Iqeded AT |

T FATA Afe TUTEH! 218 99 ghararal link T&=ad T |

Royalty-free o quréers gfaferdt sfur av Sifges Twafq wwTasd FamT Ta &4
fepfarsept Traredt AT AT T FadR YT T8, | T qIAT qUI5ed Tehaadh [y
TUEHT To0] AR SAATEF T TAAF SATTHHAT  FANT THIH grg)l SITEITH
AT T BT Image @TE TS ATRAT q99TEe, GEETHT THHN JIANT a7 J9arE
drae fafgarar fasra" AT AR T FHgs, T Fad quTed UhHddE /A Al
ATATITHT TARTEH B [helae &ee |

TET ATHTIIES & 9139 Shutterstock, Dreamstime, Pixta ¥ Stock Photo
secrets gadFST |

IR AT Rl ATHIT (AT ST g4, ¥ Hel ATarg I T T4 qicheg,
| For g qarg Pixabay, Pexels, Unsplash, Burst, Gratisography,Pic-

jumbo, FoodiesFeed 7 fH:3Te# I9e T ¥ &1 Sounfxnow,Freestockmu-
sic, Youtube Audiolibrary, PacDv, Freeplaymusic, Freemusicarchive,

Audionautix &7 Ha#gr | ¥ fafedrer @i qurger Pixabay, Pexels, Videvo, Life
of Vids, Stock Footage 4 Free WaRT 4 &g |




AR e TrEwd ffesdr

fewTa faaor e
TRIGIT AMAT TANTRAT AATITH GRETHR! AN Gfqag &g |

FrHETE FeaEsd 8« Regulation (EC) No 45/2001 &1 ATIRAT AfhITd €ar
GIATETHT SATHITT (a0 FREAT AqAFad Tl B, bl TR STl FET [Ar
General data protection regulation (GDPR) Regulation 2016/679 @1 fAa#=
95/46/EC #THR |

grel gfewrtsrd 45/2001 fdt Swmrar #@rses | 74 qfeartsd fdr aRawdr g
&g |

I maRd et ZRTEA AfaeT SeATHE FauTgdes .eu SAA AR gaars
THET | AARVTAT TIE AT FaATEee TG ATHAT AR faawer qfage 7
B gHErg | AR FA MRS g-qiae I T quTee dTERAT {qaeer J97 T 97 g |

JEAT JAATZIEE T AT [qa=TeRl qRT Tgd, faqer 71fa Ieatfad At T #Ha
AT AT TS ISR (FaR0rehT FARTT fadd faaeer g&qa T u gvg |

T FeRH
&% e-service AT fMa=Ted 3¢9 fAaRer ¢y T =g faavorers &9
FA ATIRAT JIEE TG, MAIATRT GEAR=TAr Jae Tag i e 1&g |

2v% g&mar Data protection Officer & e F&T ITART 9T FHUHT
fHeior T8 quar FHHT Fecdte T fad HTH TE3 |

T FearewAT European Data Protection Supervisor o T &@de
TATETFF! AAET Tl T |

TR AR 197 AR AUH AMSATCHE qadrgease dal a&ars link
fa TEm | &S v err fqae aifer g g, el quTgens fifeser -
farar T aferm T reareT TEEr |

E-services

E-service EUROPA 95T grav-dehl T3l J&l al a1 Iid &l S Alges
T HAGIIET AT FARATS AR THHT AT ITAT FEITETH I IR TS
Iaded HAT & |

EUROPA = 3 Y&Ra&T e-service SU9e & a1 g1
STaTaR, fafean, samEamE, qemEd ¥ o dfa aHEArs GEdren
XA T GATARRT &

STaTaR, fAfear, smEar, geEd 997 9 AEd GHEds 9vd ¥
JHTAHTRT AR ATCHE AT

T FRMER GG, T TUASATS W I JIead AR HRER aaT
TS G, AR, ANE TATT T FEINT FEsdrs AT gl T
gfatharer qiaar

faftree Tirafraar faa=urmmr awfea faao

faferse wirafazrar et faerorer e faeror g e

F (qaR Faad B T FAG A A [FaR0 Gehad THH grtatad
Jevd fAfvea T

T A1 Ffaa fqare waars gorEr g |




TS ATHAT (a0 & TSAEH g8 T HAI AFATs A0 T
THFE, T AAATS AR T TFE |

TUIEET Hade Hid ¥ 9T AGaT

qUEH data AT AAMIET 8T T GIATH HIIEUE FHLT MR ARTH B,
AT /9T T

TIEH IoT ¥ TEAGEH AT FaATs FFISH T

Europa Analytics

Europa Analytics #Fdi¥e #ar & s&e IR Faaaer EUROPA &1 aa@rsed!
JHATIHRIAT T 0T Afg TED; |

97 faifed wowr, Jadrge gwuwaes EUROPA are dfedr 9&tehl Me=? cookies
AT T AT TRUS §75, | TIEATs AT=gaqrs=ea! @i e Piwik &1 F@mare
T AHFES | T TS el TogIg bl Al @ a7 Piwik @1 Femaarer Opt-in
T THES |

EU wwames 7 g@a Aifie Feama d=R-"EanTd a9@rse (europa.eu) FaT
FHATA AT Tag | durs Legal notice FsmAT TR qumg@aTsT Opt out T
N l

EU weames 7 g@ert i1 GRATHT SR-HRATNTT FadTee e ATk analytics
system YART TS | F&@a& @ Seed! legal notice page T TUR SR
T T FHES |

Europa ®Tzees AT Piwik ZRT ZaTd T SATe Tal Trsd! Aae sadars d@ R

e |

Europa Analytics @1 awar a7 st

Europa site FEAT &S

&% Europa webpage &% a¥% button STee TRIUH g5 TH TS
THE THAX AERT TRI9E T qUTe! fawufl, ek fafirse mailbox a#7 =1
I TUTSATS HET TS, | TS TAT [aoquil T313aT qUTSe’s SaTh TSTI-eh!
AT A/ qUrEH data feguE &7 |

feprar awer Forward TEer | T8 f9awor qurgars SHAaThd ST TRI-
I TEGT | JUEHT T ¥ Processing #1 F HaRAT G G ST ¥ qUTERT
AR faamor o1 T fem-fopamaea e |

STAETOB! FET

fhTa (@R ared subcontractor 1 FHRETHT HUSR TRUH g7 | STHe
processor & & &g | J9 data dX&me ¥ ataar (EC) 45/2001
T HATARAT G T &7 |

THTUNERTT, GRATS AT S HErST

gfg qurgert =afema faawor EUROPA website 7 sub-site @ controller are
THTOIERT, qIRATSTH a7 ATHAT ATHERI HTSH de [GSURT SHAB! TeTaare
T AHFES | AU SHAAT AMHART qUTeel T ATETATH T Iid T
website/webpage #' URL S&@ TT9=d |

Email: mailto:europamanagement@ec.europa.eu

| accept the Terms and Conditions [ 0K
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Dissemination &
Exploitation
Of projects’

Results
WS IIUTHE SR TR T YA

qROTHET JER T ITAR T4 BHameard Erasmus+ Project &1 T Afa=
IATHT TIAT ATHAT ITACATRT JEITH T Ueh TLHT &1 | ATHEAR TRUTHES T
qroTde FATIHT [qebhl FXEE WVHhaR FSAeT dladhel dlledd dHaAA
TATEHT FuAATETE faa Hieer fAera ¥ Erasmus+ &1 a9 HIEHAT FISTH
ILYAETR] THARE HIEAH qiF =g 9o EU Funding « Teamer el g7
| FIHA T Wfqee 9= 0F Wfdd lnk &7 TEE | FwiET g@® Project
FT T I JaATHl ATNT RTeaT, GRTeorar qaR ¥ ATIfapIeheor T
AT A qRATT TRTH 8w |

JF GIoTaedl GRUTH U AHET FXF g9 Te@ | dATded Tal Aa8H
TEATET FHIETH! TRUMTH TR T JTANT HIIHAFT I<¥T T AT Jh
FATSH FE THEg A TR T g7 |

i

I TR AISTEEHATE HEAT THTIHT heATadel TAiaiaes a9 gws, 9
faame T AT AT T ST 675 | SATERVTHT AT, FTAT ATHAREEH!
wfafafaer AT 9iROTHEr TER T ITNTHE TR FIATST T |

Mobility SrsT#ae ®¥e B ATALAHATR ATHHER FISTH! Tqefierar favr
T UEd TS | Tk gdFH YIoide RUTHESH! JHRU T JYATTHT TATaieehr
ATHR ¥ OGR! Feed dfg T TES |

TG 9: TToTaE TROMTHESHT AR T AAtafaese G2 TTaeH HaL T Fedl
RIS AT Ty AT qdes (uRe T 0 TEs; |

FFT o Erasmus+ FT ATAesd ATTHAEEH! AN TR T IIATT
TfafafaeseT 9O TE I ATECAF aERATTH @ik TG |
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Yorae IRUMAESe! TARYT ¥ SYLNT Ifetary
P, fpT T FEA?

oo | iatatr T STERT HHw B A ?

faeeor #19%® (Dissemnination) Grstae IRUTHESHT AHT THE ATHIREEATS TSR
TRTSH TS ATAATEAE UTHAT BT | THHT ATNT BIAHHES ¥ TEABATES TRUMHeb! JaAead
HUF! GUSHT g4 Ty | Erasmus+ programme, AT AT Project #1 d%adr g
IUdAfeT GRUTATET heraed Haia TEE | 79 Project o a9 IwaTer wfaerdr ey
A TG | THTEAHRT TROTHEE BT Project #1 JaTddT UF ITIh AT feoT
T AETF B, | g9 (a0 AU St ¥ 9o ufg; aRurs &, Fel, FEE, FAATE, FEAH,
Fleet T FeT T&I g A AH FIAT IRATT Taw |

Sqarfar (Exploitation)

Exploitation TF ATSTATEE THAT &1 TS THAT AHd TRUTHE! 10, &304, AL
a1 e System A FHET BEARO GEATAS AATSH T ABAE AT GTAFHAB!
AW TARTHA TF AR TEANTT FAFHABEH GRUTH @R T4 14w & | Eras-
MUS+ &1 AN 47 T [RT AR & Tae, STad gioiae Alpuars, i ahearet amT
AN TTRTHT {afer T BRI HABT STACHT YTotde =T ai STATT &1 AR [Sqroor T{Ruepr
T8 | U9 AAH BTHIC abl ACAAT T & &l 9 YIoide ARl AT IRt A T
FEHH BT | TP HA AT [aaaed R1ar, GRreqr, Ja1 ¥ @dehs (Herd A=aiid faraet
PadTe FEdNT T 81 | I9H J9 FeAnrae IAMed Thadrer] TRUTHES FEsToad
ATTSHT o= TAEEAT TANT T AT, TqATs ATTYITHTHT ATITRHT TRHATSTT T et
T IS AP FART T JA7F fad G0 qo=d G TR Heed Ae<erd T AT HAiaq T
FRFHHAT AT T FSH TAAT T/EH A 575 |

fad=or Afafadr ¥ ITANTT A= g7 aY UHATIEAT qeaiead ([quaasq &q |

“Tifatataer AT F1 TEIT TR & 8l ?
AT T R A(qrata a7 Greided TRad Ferdar [@uz AT U Jqeedl
g SATgEs | AT AlAET Yeiaedl Thid 8 Wb Bb B TgA | Alqeesars o

<

fafaeT grorgeet fam smgede T afvomaer affeo i |

Output (ATSTYL) : SAETFAT T3l GIoldeed ICATEA Tl S FFITT &l | AT A-ehl IJdTa(
TET LI AR, AATT Fiaaed, Rurd, AETIES, FAHAEE 91 J99rgd 9 AT
"

Outcome @RUH) : T AHT FFIA, TS ToTdaehl T Se9T T ALTHT ITATHRE ATS
THISE, | SO Uioideehl HF IETH de1Se, | TATITAT, Il Frafael dqTgel T
Fig T AT TUEHN Tleed 9 g5 | TF AT TRTLTHT STHT FhI FIRHH T
FTAEE, ATAH AT FRTEVERT WahHH, qTATAT a7 Gg1d, aT A+ FaTT qRUTHES SAhqel ST (
WRUTT dlg, &THaT 9fg a7 Qe &Har e qanase T4 | ard girersf arshares
T = AT (A ST a9 Yo AT qednil g, fadreed s T o 9ig T |

woT ¥ feaar # &1 ? What do impact and sustainability mean?

Impact ( 991@) : ATt Grorde {9 fafae ATfages, Jvaraes, JeAss 3 a6 Jumel
i wifvaerr ifgtafa T faqerr 9IRS TATERRIarars STHISes, | Yietdd JRumHeT faaqea
7 g wiafafues drsmrag wuAr fafaer BRaTRdTIEsEr gaEEar afg g @y
TCHIAT AT AT T AT A¥HhaR ATAEHT Al BT Sed 9g | d7 ared
HIHIRETATS T ATTHT ITER ST T Fa TATIATS AT IR, |

~

Sustainability (&) : reideer fESAT T TROTHST Tg=dhl Tk JHE@ A9 TH
TR 27 | A AT FART G qf TROTHEBT (ST TART T AIRATH | FToiae bl
RSTeaebl JANT [asTI=eT ATHTIHT, THIUIE a7 HAGRHT YU AIAHAT Jedaqdl ardr
TARTHT TATIA 9T Fag, T [qaRurT Aer@d ai adg | 47 IATad ArHTEsed! g
FIAT ITATAT TF ATHGHH q GANT T A6, |
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Dissemination ¥ exploitation T @&q T I¢T & & ?

Dissemination ¥ Explotation # TH@ 3zed GroTdeed! IUAfeehl T=Y THR 2T |
T AT IL9T AL T WAl (AT T FHSENTT JUTATRT HTAHHAB] A& BTaA
T ARTE GATS &1 | ATAITEREA A8 giad T ATHAl ATaeawhl ATER H
FroAT AT T Has | faade U 9ed® Erasmus+ Program @ d9iemset
JHRO T J9ANT Wfafafy Arsrarag FwAr T 999 | Dissemination ¥ Exploitation
Tfafafaess JaTed! Al T Teaar Yreidad! YR T dorae (A Taf e af-
AT 32T A faTeE] IeATed T a1 9Hd: GEafd a1 47 Jrotde ATRHAT ATAr faar
7 (79T FEATI FASAHT AT A IJqAT 2 T a7 Tggaanir T gad
TEAHT ATHTUT ITEA T IITHT [ATq [h TP FAGFSA | edRT ASaar=
T FaUIHT AR ATAHATE Yl TR &4 Ichte Afaiarge! [Mare T 95 |
T AT THATTAHT F1I faaTei T+ 95 |

GTHAATCHE FEANT TRATTHAIES ST&d: 0 Aherl, S Ta=d, ¥, qeaqri
AR T eTHATNE Trodeas el ATt TurEadra dissemination ¥ exploitaion
AISTATEE AT AT ¥ AqIRF 3¢9, fawqd aHavEr afeq q@raear fgawor
ATTGeRT ATHA THIGS, | TToTdashl TRUTHS! ATIHTH FTASATHT AT THETT HTIAT(
ST TASTHT T AT 1 (9799 T IUIh &v, | Goa@l o IUHIaeE Hramatg e
TR GUSHT UHHATTHAT Ho=Repl faawor agamanta® &= 99 Mobility projects
P EFAT AT FRTET &4 1@ Tad | T G ATATSTHeedTs Goiae Aafr

T R | T IAEE Ui HEw Tl @isassens ot fafwer Mobbility fdfafassar
afFa AT FEART g9 TicdTied T Jrsideel gd &l | @=1d: Dissemnination &t
T w1 fafae faaeor SRR R FIHT AT USRS SARTEE A
ATST FH T 7 2T |

Communication a1 =R ATHHAT Tk HRI(Fel AALROT &7 | T8 ol T TaX
FIIEE T TAATATR] T TGN AT ISP [Tectebl Tg ar faaworer Srefra
dissemination ¥ exploitation @1 #fafes Faw T TEg | AEf, TR ST AifAH(
TTT ATATHT Afash T TATAHT FoAR Aferepr Faqor T sreaw Mer g7 T4 |

THFRI ITAST FIAETH] FMA TARTHT AN AHYRTT 011 @1 T ATSTAT TS
T FAEaF g7 | Dissemination ¥ exploitation &1 Refee drotae afael d5ar
Tfatateaer T q&T HT g TG |

Project result g% fqaRor T 67 (ava® & ? THHT IEAATHE
ROECUCR L

Twg @=R fa&qa dissemination  exploitation plan AT @THITEN ¥

SHHT AR s HIZAl 84 Tad | JHS Afqiweh dissemination T exp-
loitation wfafafier weamer draree afg THF @F TAT AaRET AfeATIT ¥

AT HIHARIHT ST 9T @lerl T | g% dissemination T exploitation

wfafafeer warer aed afe=m= AT Femd WIeH i Ed s | Erasmus +
Programme @1 Tfdfafuss ¥ b1 dRmEe! faaqror T o= arer gerer 9
AT TS | Groide Refeeel IAMEXT T ISRUM 3T~ TRISH Wed g |

g festeaet dissemination  exploitation wifdfafesr wifq Aifa T srvamget
FRTE AT FATS TATIS, | ATTUTEREH WA AT ATATDRT AETTHH
T YUl FARHT FLd T4, | Trorae RoTeedl & & fauaesq JriaeHT deni
TS ATEh HAA STHN FAT T TFBT TUEIAT i AT AT Erasmus +
Programme & ATTH T4 &g | A9 J4 Reiead! TR TEH TEad! ATaRAT
freriter T e T a9 GIoiaEeR ST e WY AHUET HIA T |

grsiaeaT dissemination ¥ exploitation wifafafaer a@ #riae Iueer TRISH
HAFRETH] qleaTe T AT Erasmus + 1 TEARTS JUTEHT fatafasr A=

afg TEF | TAA JUTE F(APT ATH TTIRON FFRTHE gH ard 74t EU Programme
HT 2ATT% FEATHTATR 1T reare &g | dissemination T exploitation plan @
ATIRET A&q T IL9T T AT o] T &vg, | WAl YIofadehl ded T fRofed yTe

T AUATSUT fafq= FET &7 AT g ¥ fafues dreiaedl IHid qersal g1 Aavd®
&3 | dissemination ¥ exploitation #T @& ¥ FAR g TS
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Intangible result &%e®T JaTEIT [AFT §T TFGT :

SR RT3

TATERRIAT faed® T ¢ . TN, TAATERAT a1 FHAREE B Tl I A T AT
o N " .

FERTT ¥ Al THEH Jeial ; . FLTAT AT IUAT EAAHT qig

ATH ITET ITUHT T FANTH fafa are;
ATERITH THEHATHT IR
T TATARIAT T AT

PN WTSTSIHAT AT AfheTeerar TR
AT AR farehE
What can be disseminated and exploited? SRR ST, TR, R, AT AT AT
PN FETAATA T T, |
3 (tangible) Fsteadt ATaAd rSEe ATATSE ¥ AEHR @Tad T Fe
(intangible) frstee sr&: ofrafaeerer ¥ =it swaes ST ftofee U AT a1 Elislfl qHE Eal E‘-'[?
S — ¥ e ierd qeHr (@t afr, wftgd, FRftee ) T AraerRr A
319 (tangible) frsteest SaTerwr fH & e 8 ( WAEE, ARAES, T AAFE, I AL FH T A GeAEE, T
5T ATMG) AT FHEH! Tie=Td AT geeg | ATHAT Traid T Jare T @rotepl
T T T U SR A1 WS 9T (LT UL ATTYITHT ATEAR GATE TS, | (AT~ wAfered qoeedrs FerEm
faTeT T Al

EETve AR geared w&d: handbook &%, TrgaH, e-learning tool #f ;
Gretda Tfafafa ¥ Iaefeaedl Fargeh! Afedd TAETHAT

A= AT a1 qeaT AT
ST Afhod, FeWR, [q99Hee a1 a9 &8 FH TANFHAES

I FRATY TMES AT LI AT HT ATIAT TN ;
A, A, AT T RISl qTeaF AIq (A0 Tee

AT [UTdes

I ¥ fafear
gfe=Ts qHToTaT

SF QTR

HYHHATNT 8% a1 PRI HAd ATHYES ;
@l @\ ¥ stakeholder &¥aTs Ustae st fafa= =RIAT FEERT &9
ATHAET, TR, URATEs nfar faaeor saraebar fastr T o gueedars aera TAT AT FAIGH FIF WA Aol TS T | T8 project 1 sz
T AHE T T HHE AT ATAYAb [T AFATERT Aol T HEd 6D, | TSl AT e~
ANIEedTs BTedTee &1 Ueiaed! [quaHT FHMER ¥ AHERT T ded SogH
66 AT AHEEHH [FoTST FednT T6s, |




festeeard A disseminate T exploit 1 ?

FedY TEAH! AT GIofaeahl IRUMH T JUared ¥ ToR AT Gadrd af¢ J=l
afe ATYTHT AqaATE TGS, | TEANT AHIREEATE SHIEEH! ATH TTHT T SRS
HAATE T (GRS TR T AqATE & A @ (qHT T&l J6 T afheg, |

Dissemninate ¥ exploit tsteeewars fafa=t afverare T afe=s | Frafes 7 amen
AreEed Erasmus+ project & TRUTH a1 Iudfears Fed aarsd g |
ATAYTEEEA TANT T Fo HIEAH

Erasmus+ Project e =e®H

UTSTae bl a7 AT dadIga Al
7&r stakeholder & T fafages 7 gwor

TARA AAAET &l o] TAEE, FIAAAIES, qTATST ATHARES, AT
ITETFH, FEeHT anfq

FEARIATR] ATIRHAT AT T[Ed=alebl FHET

atera fafad ardt s frdides, fa9mmT qE@es 39, Feidaes, g9 fawa,
GAYTART AT FIYRES

srerger fafear s YA, fauft, Youtube, Flickr, fafear @it Podcasts
a1 application =ffe

EIEIEEILESIEH

TS THRE

groi# branding ¥ @I
IIAH FHF T Aedd
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exploitation TiafafadT Reteee AT Grotae, AlTH TARTEHAT, ATSHAE a1 AT (AAIAES
ATe FA B9 WISal IS A @I 1213 958 | Exploitation 1 dF= a1 @aa
> > \:

T FMSAH! IITSTHT 1
[ASIRTe 9, d&d a7 FEEAH [qOTH AAFR 5
[Tawe & a1 ITaredl fad ed AT aig

I T T T 9ETE atg

Dissemination ¥ exploitation ifafafy Ffext W @S SEw 76 ?

Dissemination ¥ Exploitation #T Yawd®! ITART a1 FHATS AN Erasmus+
qISTaeeh! UoTde AT T Groide THI 991 9 8 168, |

faATST U HEaul 9Tel &4 e | F AT (4 ATaR g ATaedd 67,

TUATGATATE AR TS SATAETNE T AAFIRT A& (Ao Tt Ay I
AL [ ATIRETH! (AR (ATl T FIHET

yrsiae AT dissemination ¥ exploitaion Wfafafussarg =Rurag yamfaty
fsfar

ATTT THEHT ATALATHIETATS AAFATH] IaTH T ek THT AL T A1

GIoTae AFTIHT FATATASTART [T~ TRUES

T R A
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AfeTtrer! faeqa Fersor, e 9T g9 ¥ AfqelT aaRorRl gEaraer

Ffeet, FFATS ¥ Flew dissemination T exploitaion wfafafaer
FEATIROT & ATIRAT T 9 (e T

TR st T

T a1 At TAAT ITIh FoaR ATAHAT G
FAAT TAT AT T, ANAH, I T AT AT T3 A1 feAtater

ATTT THEAT ATEHAT FAFHHF! THATAR! TTHT

grotdecl TSl Tl ATSeedls [aiae SudTsTH] qehadr Af=ad
TANTRAl, TAT &7 T AMfd A Jeaw TS

Project &1 =Y T da@TgeHl TEET Erasmus+ &1 @ |ied J=7
T

>

TSRS AT RO

Erasmus+ Project Results Platform #1 disiaeet sfqw Iuafe |ied

TR qAIa =T
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a1fa Dissemninaion Tifafafuers faeerzar fa

TS ATHHETIRT ATNT TAT ATSIAT T IJIART faeprer T

It T THA BT THATER] FHEAT T

JIIHT HoAR qHh

European Commission @Tg ATEAT A ¥ IATEd JUARITERT ATATTHT
STIH qocle qohTd (65 TEhrd 7

HAATH! AT FILY T ?

THTE HeATSH JUTCATh T HEcdqul 3T &1 | IH TISH SUAfdgsahl HIIT Tl
QY FEAAT T G AYRTAETH] ICAE TG, | TR TATHHT TANTA AL
T ITAATHT GoAbeh! ATHET T | AT AFONAT fE@TaHT THR a1 Jaerd S
T ABMTATT T famg A FTHEATHT TURARICTR] ATATRAT Gi ATIRAT BT
g e | A1 qieetor fafaes qeAr, SRardl, Aadied, Heargdd [arae ATewaTe
T Afebee | @1y fafaes wfafafum fafas aemdeesr fafa= =amen g a&e @
fert dissemination plan sr=Ta TfvaEs | ST

~

UIoTde ATATTHESH] daqTgehl Alhel T TIh] ATITRHT

Tafega e a1 TR ATAEsd T Hid 9eh 955 q&bT A

HRORAT T GARS R HESH] JUIT AR FET, T (ATear el
TEA ATATARUTH HIIA

qIEIATATITRT Icarad ¥ faawo

TR AP Fa<S ( oG A1, T a0y, svqardr afg)

TSI HIARAGEAT FEHATTAT

FEXINET TP T ATha! 0T oAl ¥ FSaRE! AT &

itz wftga, EU Fifaer g=mear 9er g9me

~ o

AT TARTHRAT, o7 FHI(=Iq TeTes, Fhal, Hifd (Harar e gidewa
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Requirements in terms
of dissemination and exploitation
General qualitative requirements

Depending on the action, applicants for funding under Erasmus+ are
required to consider dissemination and exploitation activities at the
application stage, during their activity and after the activity has finished.
This section gives an overview of the basic requirements laid down in the
official documentation of the Erasmus+ Programme.

Dissemination and exploitation is one of the award criteria on which the
application is assessed. Depending on the project type, it is given a dif-
ferent weight in the assessment of the application.

For mobility projects, listing planned dissemination activities and identi-
fying potential target groups are requested in the application form.

For cooperation projects, a detailed and comprehensive plan, de-
scribing targets, tools and outcomes, is requested and further
assessed. Although generally one partner takes the responsibility for
dissemination and exploitation coordination for the whole project, the
responsibility for implementation should be shared among all part-
ners. Each partner should be involved in these activities according to
the needs and roles in the project.

For all project types, reporting on the activities carried out to
share the results inside and outside participating organisations is
requested at final stage.

Visibility of the European Union and of the Erasmus+ Programme

Beneficiaries shall always use the European emblem (the EU flag) and
the name of the European Union spelled out in full in all communication
and promotional material. The preferred option to communicate about
EU funding through the Erasmus+ Programme is to write Co-funded by
the Erasmus+ Programme of the European Union next to the EU em-
blem.

Examples of acknowledgement of EU funding and translations of the
text are available at http://eacea.ec.europa.eu/about-eacea/visual-identi-
ty_en.

The brand name of Erasmus+ shall not be translated.
Guidelines for beneficiaries on the use of the EU emblem in the context

of EU programmes are available at http://ec.europa.eu/dgs/communica-
tion/services/visual_identity/pdf/use-emblem_en.pdf
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Use of the Erasmus+ Project Results Platform

An Erasmus+ Project Results Platform was established to offer a com-
prehensive overview of projects funded under the Programme and to
highlight good practice examples and success stories. The platform also
makes available products/deliverables/intellectual outputs which are the
result of the projects funded.

Good practice examples are the object of an annual selection by each Na-
tional Agency and by the Executive Agency. Success stories are selected
from among the good practice examples at central level by DG EAC.

The Erasmus+ Project Results Platform serves different purposes:

Transparency, as it provides a comprehensive overview of all proj-
ects funded under the programme (including project summaries,
funding figures, URL links, etc.);

Accountability, as it gives access to end-users and practitioners to
project results;

Inspiration, as it showcases good practices and success stories
among Erasmus+ beneficiaries selected every year at national and
European level.

For most Erasmus+ projects, beneficiaries are required to provide a
summary describing their project in English at application stage.

The project summary is of particular importance as it provides a de-
scription for the general public. It should therefore be drafted in plain
language and clear style so that the actual content of the project can be
quickly understood, also by outsiders.

The following elements should be part of the summary: context/back-
ground of the project; objectives of the project; number and profile of
participants; description of activities; methodology to be used in carrying
out the project; a short description of the results and impact envisaged;
the potential longer-term benefits.

The Erasmus+ Project Results Platform can be consulted at:

http:[[ec.europa.euzprogrammeszerasmus—ptus[pro'ectsz
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https://www.zionandzion.com/how-to-create-social-media-personas/
https://uxmastery.com/how-to-create-a-customer-journey-map/
https://sproutsocial.com/insights/data/q3-2016/#Follow-vs-Unfollow
https://later.com/blog/get-more-instagram-followers/
https://adespresso.com/blog/we-analyzed-37259-facebook-ads-and-her-
es-what-we-learned/

https://blog.bufferapp.com/facebook-video
https://www.facebook.com/business/a/photo-boosted-post-creative-tips
https://trackmaven.com/blog/how-to-use-hashtags/
https://www.artifactuprising.com/photography-tips/instagram-tipshttp://
rodrigohm.com/estadisticas-redes-sociales-2018/
https://hootsuite.com/plans

https://buffer.com/pricing

https://sproutsocial.com/pricing/

https://socialblade.com/

http://statflux.com/

2018 GLOBAL NGO Technology Report

www.youtube.com

https://issuu.com/

WWWw.canva.com

https://www.adobe.com/creativecloud.html

www.pictochart.com
http://www.techproresearch.com/downloads/social-media-policy/
https://pixabay.com/

https://www.pexels.com/

https://unsplash.com/

https://burst.shopify.com/

https://gratisography.com/

LINKS
AND
RESOURCES

https://picjumbo.com/modern-laptop-and-smartphone-on-black-desk/
https://www.foodiesfeed.com/

https://www.soundfxnow.com/

https://www.freestockmusic.com/
https://www.youtube.com/audiolibrary/music
https://www.pacdv.com/sounds/

https://freeplaymusic.com/

https://freemusicarchive.org/

https://audionautix.com/

https://pixabay.com/

https://www.pexels.com/

https://www.videvo.net/

https://www.lifeofvids.com/
https://www.stockfootageforfree.com/
https://www.stockphotoguides.com/use/royalty-free/what-are-royal-
ty-free-images
https://eur-lex.europa.eu/legal-content/EN/TXT/HTML/?uri=CELEX-
:32001R0045&qid=1439283006325
https://eur-lex.europa.eu/legal-content/EN/TXT/HTML/?uri=CELEX-
:32016R0679&from=EN
https://ec.europa.eu/info/departments/data-protection-officer_en
https://edps.europa.eu/edps-homepage_en?lang=en
https://ec.europa.eu/info/legal-notice_en
https://ec.europa.eu/info/privacy-policy/europa-analytics_en
http://ec.europa.eu/programmes/erasmus-plus/projects?pk_cam-
paign=Web-ErasmusplusEN&pk_kwd=valor-projects-results
http://ec.europa.eu/programmes/erasmus-plus/projects?pk_cam-
paign=Web-ErasmusplusEN&pk_kwd=valor-projects-results
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Al the team and partners of the project, that you can get to
know better at http://commandeor.codecvzw.eu/ hope you and
your organization to have found this few pages useful for em-
bracing your mission and getting to know your audiences better.
Discover more resources on our site and follow us on Insta-

gram @COMMANDEOR and Facebook.com/digitalcommandeor.

Stay tuned to learn more from our Online Educational Resource!

GEOCLUBE

CODEC vzw Associacao Juvenil

%TJRL?BE’XE
ENTER

A HJJE-TAASTRUP

CSDS @@ ICYE

nnnnn

Bhaktapur
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